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For Lease

1304 RIO GRANDE ST
AUSTIN, TX  78701

+1 512.836.5000
LEZLIE@LTCOMMERCIALGROUP.COM

LEZLIE TRAM LE

+1 714.553.6041
JODIE HUYNH

JODIE@LTCOMMERCIALGROUP.COM



LEASE PRICE: $26/SF + $10 NNN
SIZE: 6,742 SF
LAND: .203 ACRES
ROOMS: 7
PARKING: 6 SPOTS
ZONING: GO (GENERAL OFFICE) OR B&B

*Estimate provided by landlord and subject to change

PROPERTY HIGHLIGHTS



THE SUBJECT PROPERTY WAS ORIGINALLY CONSTRUCTED IN
1916.
IT HAS 7 GUEST ROOMS AND A FOYER, KITCHEN AND DINING
ROOM, MANAGER'S APARTMENT, HOUSEKEEPING CLOSET,
SECOND STORY LOUNGE, AND FINISHED ATTIC.
FLOORING IS MADE OUT OF RECLAIMED HARDWOODS,
TRAVERTINE TILE, AND COMMERCIAL CARPETING.
EASY ACCESS TO TWO OF THE LARGEST HIGHWAYS IN THE
AUSTIN AREA BEING ONLY 5 MINUTES AWAY FROM HIGHWAY
LOOP 1 (MOPAC) AND 5 MINUTES AWAY FROM IH 35.
5 - 10 MINUS AWAY FROM THE COURT HOUSE
ACCOSS FROM ACC COMMUNITY CAMPUS

PROPERTY HIGHLIGHTS



B&B PROFORMA
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POSSIBLE B&B INTERIOR DESIGNS



LOCATION
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Austin Recreation Center

The Texas Capital

Austin Community College



AREA  RETA ILERS



TRAFFIC COUNT

R IO  GRANDE  ST :

4 ,020  VPD

1 5 TH  ST :

GUADALUPE  ST :

1 4 ,960  VPD

 

   3 9 ,070  VP

 



WHERE ARE B&B 'S
LOCATED?



TOTAL REVENUE FROM B&B IN 2016

The B&B Industry has an estimated worth of $3.4

billion. The core of this starts with the estimated

17,000 inns in the U.S. and then branches out to

all the product and services needed to enable

these inns to be the desired destination for

millions and millions of travelers, both domestic

and international.



MARKET OVERVIEW

Economic forces are changing quite rapidly and can and do have an immediate impact on

innkeepers. Energy costs (gas, fuel, oil), access to credit, consumer spending and confidence are

just a few areas that have a direct correlation to the ability of innkeepers to operate.

Technological forces probably have the greatest impact on innkeepers with the presence and

growth of the digital information world. Understanding online review sites, “social networks”

and the ways in which potential guests make their decisions on where to stay is just the

beginning. Devising strategies and tactics to successfully compete in this new marketplace is

critical.

Social forces impact the industry as well. Take the aging population: not only do they have

physical needs that require special attention with their accommodations, but the impact on

their financial resources – retirement funds, health care and pharmaceutical expenses – greatly

impacts their ability to use discretionary dollars for travel.

Political forces play a role in the industry as well. This isn't only in issues specific to the travel

and lodging field – such as taxes, governmental spending on tourism promotion, and labor laws

— but in broader areas as well. For example, look at the impact of the loss of much of the

business community's travel that involved leisure activities due to political forces that view

such travel as wasteful in today's economy.



DEMOGRAPHICS



Demographic and Income Comparison
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EXECUTIVE SUMMARY
1304 RIO GRANDE ST

AUSTIN, TX  78701
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