
1 SAMPLE
MARKETING

2595 University Pkwy
Sarasota, FL 34243



TOWN CENTER AT UNIVERSITY GROVES | 2595 UNIVERSITY PKWY SARASOTA, FL 34243 SVN | Commercial Advisory Group | Page 2
The in�ormation presented here is deemed to be accurate, but it has not been independently veri�ied. We make no guarantee, warranty or representation. It is your responsibility to independently con�irm accuracy and completeness. All SVN® offices are independently owned and operated.

Weeks 8-10 Weeks 11-16Weeks 6-7Weeks 3-5Weeks 1-2

Chose Winning Bidder

Manage Contract Process
with Winning Bidder

Manage Due Diligence

Manage Closing

Arrange Final Showings i�
Needed

O�ers Due

Review and Assess All
O�ers with Ownership

Provide Feedback to Buyers

Best and Final Due

Second Round o� Showings

Follow Up With All Groups
That Toured The Property

Con�irm Receipt o� Due
Diligence Materials to All
Prospective Purchasers

Marketing Status Report to
Ownership

Continue Marketing and
Canvassing Campaign

Ongoing Contact o�
Prospective Purchasers

Contact All brokers and
Investors to Provide

Promotional In�ormation

Follow Up with Initial
Convass Contacts

Initial Tours o� Prospective
Purchasers

Marketing Status Report to
Ownership

Finalize Listing Agreement

Create O�ering
Memorandum �or

Ownership's Approval

Begin Marketing Campaign

Noti�y the Market o�
Showing and O�er Due

Dates

Present Property on SVN
Live℠ Property Broadcast

Send Out Initial
Announcement Packets to
All Brokers and Investors

PROPERTY
CLOSING

OFFER
REVIEW

PROCESS

CREATIVE
COMPETITIVE 
LANDSCAPE

MARKET
EXPOSURE

INITIAL
OFFERING

SVN Marketing Timeline And Launch Schedule
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Sample - Property Website
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Sample - Email Campaign



 

 

Marketing 

• Regional & National Exposure 

• Print Ads – Gulf Coast Business Review 

• Comprehensive Data Base Maintenance 

• E-Blasts 

• Brochures / Flyers 

• Site Signage 

• Property “Pitch Sessions” for commercial 

agents, developers and investors  

• Affiliations – Professional and Community 

(local, regional and national organizations 

We also employ the latest technology to ensure that your 
property is marketed to the greatest number of qualified 
prospects.  Your listing will be promoted through a variety of 
local, regional and national real estate information exchanges. 

While standard marketing efforts are important for 
visibility, we develop a targeted marketing plan for each of 
our.  This plan utilizes the tried and true “cold calling”  and 
personal outreach to prospects whose businesses would be 
a good fit for the property and who would appreciate the 
value of its location.  

CommercialSource.com 

MFCRE.com 

Loopnet.com 

CommercialIQ.co

SuncoastSVN.com 
SVN.com 

Xceligent.co

www.CoStar.com 

CIMLS.com 

BuildingSearch.com 

RealUP.com 

PropertyLine.com 

Rofo.com 

http://www.costar.com/
http://www.costar.com/
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The SVN® brand was �ounded in 1987 out o� a desire to improve the
commercial real estate industry �or all stakeholders through
cooperation and organized competition.

Today, SVN® International Corp., a �ull-service commercial real estate
�ranchisor o� the SVN® brand, is comprised o� over 1,600 Advisors
and sta� in over 200 offices across the globe. Geographic coverage
and ampli�ied outreach to traditional, cross-market and emerging
buyers and tenants is the only way to achieve maximum value �or
our clients.

Our proactive promotion o� properties and �ee sharing with the
entire commercial real estate industry is our way o� putting clients’
needs �irst. This is our unique Shared Value NetworkSM and just one
o� the many ways that SVN Advisors create amazing value with our
clients, colleagues and communities.

Our robust global plat�orm, combined with the entrepreneurial drive
o� our business owners and their dedicated SVN Advisors, assures
representation that creates maximum value �or our clients.

About SVN
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SVN International Corp. Overview
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Sales with cooperating brokers sell �or a 9.6% HIGHER SALE PRICE*

traditional 
brokerage model

when you hire SVN you are also hiring
the entire brokerage community

Pocket Listings
Buyer Pays Their Broker

No Broker Co-op
Limited Market Exposure

Registration �or Property In�ormation VS.

Co-op Fee O�ered
Exposure to Market

Maximum Competition
Highest Sale Price

Jones Lang Lasalle
Cushman & Wake�ield
Colliers International
Marcus & Millichap
CBRE

Baum Realty Group
Newmark Grubb
Knight Frank
HFF
Mid-America

*Aggregated 3rd Party Research Verified

The SVN Di�erence
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SVN Transaction Volume
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1626 Ringling Boulevard, Suite 500
Sarasota, FL 34236
T 941.487.6986
C 941.812.7437
mike.migone@svn.com
FL #BK399768

PROFESSIONAL BACKGROUND

Mike Migone, a Senior Investment Advisor �or SVN | Commercial Advisory Group, has essentially grown up in the real
estate industry, thanks to his �ather who was a success�ul Broker in Miami, Florida �or decades. Mike’s pro�essionalism,
integrity and passion �or commercial real estate, has consistently made him a Top Advisor. He ranked 1st in sales in the
State o� Florida in 2019 and 9th in the World �or SVN and 10th in 2021 in the State and 33rd Internationally. With
extensive experience in listing and selling several commercial asset types, his specialties include the acquisition and
development o� multi-�amily properties, where he excels in site identi�ication and the assessment o� deal structuring
and cost analysis. He was designated a Certi�ied Land Specialist by SVN with over $100 Million Dollars in total land sales
volume. With an equally strong track record in medical office, retail, and land �or all �acets o� development. Garnered by
his CCIM designation; his advanced �inancial and market analysis and keen sense o� investment approach, has led to a
loyal client roster. 
Mike grew up in Miami and relocated to Sarasota in 1991 He and his wi�e Cindy, enjoy the arts and are proud supporters
/volunteers o� several organizations. Exploring the area parks with their pup and spending time with their �amily is
something titled, as priceless.

EDUCATION

Associates Degree in Business Administration at Broward College. CCIM 2008

MEMBERSHIPS & AFFILIATIONS

CCIM, GRI, Suncoast Community Church

MIKE MIGONE CCIM

Senior Investment Advisor

Advisor Bio & Contact 1


